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Software as a Service

SaaS- $14.5 Billion Market in Five Years

WW Spend On Software as a Service u 0
0072011 by 2011, 25% of new
business software will be
®B) e delivered as SaaS.”
141 Gartner

“...Spending on SaaS in UK,
Germany, France and Nordics
will grow between 13-17% over
the next 5 years.”

AMI Partners

“Deutsche Bank projected
that the SaaS market...will be
) 2007 2008 2009 2010 2011 $3O b||||0n by 2013"

Web GlobalNet

Source: IDC, SaaS Market Opportunity, April 2007

www.ibm.com/partnerworld/saas 5/24/2007 2007 IBM Corporation



http://www.ibm.com/partnerworld/saas

Software as a Service

Speed, cost and efficiency are the main factors driving
adoption of SaaS.

You Consider
ng SaaS For?

. 43%
- Customer Service

42%
Sales force automation

37%

Human Resources

35%
Desktop
software costs 29%

E-mail

28%

ange number of users

Payroll
20% 22%
Application Development
21%

Not locked into long license

19% Database

Ease of use 18%
8% Financial

18%
Supply chain and inventory control

More reliable

Note: Multiple responses allowed.
Base: 159 Companies using or planning to use SaaS

Sources: InformationWeek Research Software As A Service survey of 250 business technology professionals.
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IBM’s SaaS Partner Program

Community

. Market.Research Collaborate |

« Education Specialty

 Enablement & * Branding
Technical Resources Market e Awareness

e Demand Generation

o Software as Services
Showcase

Service

Deliver

Technology
« Managed Hosting Services

» Scalable, reliable and open-standards software
» Server and Storage solutions
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Packaging it all together:
end-to-end value proposition for SaaS providers

Collaboration & Knowledge Exchange

SaaS Community

Collaboration

SaaS “sandbox” — VLP * Newsletter
* Virtual Innovation Center » Connection Events
- » Consulting support » Value Net
, Access to Blogs » Free/Low-cost Software » SaaSpace.com

S o _

Resources & Benefits to Build Effective Marketing Campaigns

SaaS Specialty

Branding

sultants * Powering on Demand
applications Logo

howcase Listing
» SaaS Campaign Designer
* Free telemarketing

(WS or DB2 required)

olution Demo
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IBM is Already Powering SaaS Applications
In a Variety of Segments & Industries

CRM wwm ERP HCM Retail Healthcare
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